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Pastor’s Letter

My Dear Parish Family,

It is with great joy and pride that I am able to present our Five Year Pastoral Plan for Saint Therese’s Parish.

The document is a culmination of many years of study and work by our Parish Staff, the past and current 
members of our Parish Pastoral Council, and the members of the Finance Committee.

In essence, the Plan provides a direction for us as a community of believers for the next five years.

Many of the goals and objectives presented in the plan are based on our observations, surveys, interviews, and 
the current reality in our parish.

Considering how our world has been altered during the pandemic, none of us knows how life may change over 
the next five years, or what new challenges we may face.  Consequently, it may be necessary for us to edit, 
revise, or update the Plan as we move forward.  Regardless, I am certain that God will provide.

Finally, I cannot find the words to express my sincere and heartfelt thanks to our Parish Staff, Parish Pastoral 
Council, and Finance Committee for the extraordinary work they’ve done on this Five Year Pastoral Plan.

As I have said many times from the altar:

“For all that has been…THANKS!     To all that will be…YES!

Sincerely yours in Christ,

Reverend James J. Paisley
Pastor
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Mission Statement

As disciples of Jesus Christ, we walk with God and each other in 
the Roman Catholic Parish of Saint Therese, Shavertown. We are 

united in our belief in the Eucharist, Scripture, and 
Prayer. Empowered by the Holy Spirit, we share God’s love in our 

everyday encounters and experiences.

Through Eucharistic-centered lives, Faith Formation, Social 
Justice, and Stewardship, our community of believers stands 
poised to meet the challenges and enchantments of our ever-

changing world with dignity, compassion, and grace.
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Mission Statement, Introduction
• For decades, the Church of Saint Therese has existed as a vibrant, faith-filled community of 

believers.  The Parish’s primary purpose has been to assist and develop its members in their 
knowledge of God, and their understanding of the faith as it is carried out in service to others 
in the parish and surrounding community.  This purpose is fulfilled by and through the 
collaborative efforts of clergy and laity.

• As mentioned, three years ago Father Paisley asked the Parish Council to assist him in 
formulating a “Five Year Pastoral Plan” for Saint Therese’s. The process began with a review, 
study, and understanding of our mission, followed by the identification of the needs and 
challenges facing the parish and local community and how we might effectively satisfy those 
needs and challenges in the months and years ahead.

• Consequently, this Plan contains suggestions and strategies for maintaining our status as a 
vibrant Parish Community for the next five years and beyond.

• Implementing the Plan will depend on the strength and endurance of a collaboration between 
the laity and clergy, as well as between our ministries and committees.
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Mission Statement, Vision

• Receiving a request from the Pastor to initiate a “Five Year Pastoral Plan” 
for Saint Therese’s, the Parish Pastoral Council set out to establish a vision 
for the future.

• The document you have before you includes a variety of new programs, 
initiatives and updates, while modifying a number of successful programs 
and ministries already in place. 

• It should be noted that this document is not intended to remain static.  
Rather, it should be reviewed and updated on an ongoing basis as we move 
into the future.  Therefore, members of the parish are welcome and 
encouraged to reflect on its contents and make suggestions for 
improvements, alterations and adjustments, thereby making this an active 
and refreshing document for many years to come. 
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Values and Identity

• Faith: We believe in the Gospel of Jesus Christ and in Catholic Tradition. Our faith brings us together. We share a common goal in 
our ultimate concern for human dignity as we work together to achieve that goal. 

• Right to Life and Human Dignity: All life is sacred. We affirm the dignity of each person. We believe that all people have worth
and are deserving of respect and compassion. 

• Inclusion: We embrace inclusion and serve people of all races, ethnicities, cultures, languages, genders, ages, socioeconomics, 
physical challenges, sexual orientations, backgrounds or life experiences. We invite all who identify with our mission and values to 
join us in working toward our vision.  

• Service as duty: We serve and act in the spirit of obligation to better our world community for all, especially the poor and 
marginalized. 

• Communication, Transparency and Trust: We believe in honesty and integrity in all our interactions and work to create and 
maintain trust with our parishioners, among staff and volunteers, and with the wider community. 

• Sustainable Development: We believe in long term environmental, economic and social accountability, and strive to practice 
responsible stewardship in these areas whenever possible. 

• Community: The way we work together matters. Our service is designed to build community, to be individually empowering, and 
to be delivered with kindness and compassion to giver and receiver alike. 

• Stewardship: We create opportunities for people to share their time, talent and treasure for the benefit of our community and
for their own fulfillment. We believe that all we have and are comes from our loving God. 
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Our Past and Present

• During 2018 and 2020, members of the Parish Pastoral Council requested information and met with the parish office staff, 
specifically Renee Fallon and Terri Besecker.  As a group we met three times and discussed trends in parish attendance, weekly 
envelope collection trends, active and inactive membership rates, age of the parish population, and a review of the Annual Parish 
Report.  This initial demographic information was for the full years ending 2017 through 2020.  The addition of the 2018 
information to this report is important in that it reviews the above mentioned information month-to-month during a year in which
our Parish, our Diocese, our state and the whole Roman Catholic Church dealt with the release of the Pennsylvania Attorney 
General’s report of the 40th statewide Grand Jury dealing with the Church and child abuse, both past and present.  

• What is our current mass attendance, current number of active and inactive members? For the month of September, 2017, our 
average monthly attendance was 849.  For the month of September, 2018, our average monthly attendance was 880. For the 
month of September 2019  attendance averaged 885.  As we know COVID-19 effected all our daily lives starting early in 2020.  Its
effects continue to this day. Historically, September attendance was 1,227 in 2006, 1,063 in 2008, and 1,051 in 2010.  For the 2017 
through 2020 years, it is estimated that 75 of our fellow parishioners attend mass each week at St. Frances Cabrini.  

• A closer look at 2019(last full year prior to COVID-19) shows some stable trends.  The most well attended mass is the 11AM 
mass, with an average attendance of 245.  Second is the Saturday 5PM mass, with an average attendance of 239.  9AM Sunday 
follows at 170, and our 730AM mass averages 168.  Overall average weekly attendance during this 52 week period was 897, 
factoring in the estimated 75 fellow parishioners who attend each week at St. Frances Cabrini. 

• As we review attendance, it should also be noted that our last Annual Parish Report submitted November 15, 2020 noted we 
are a parish of 1,213 families, 1,139 identifying their family as Catholic, and 74 as Ecumenical/Interfaith.  Total parishioner count 
within these families is 3,319, and of this number, 798 are children under the age of 18.  Total number of families is up, while total 
number of family members are down slightly, suggesting a smaller family unit from the previous three years. Additionally, while 
2019 membership numbers are up from 2018, it is noted that 2018 numbers were down from 2017, likely due to the significant 
coverage of the Grand Jury report.   During discussions with the Parish office, it was noted that a significant effort was put forth in 
2015 and 2016 to identify active and inactive membership.  As can be seen in the attached six year membership trend, a much 
more reliable active membership number was concluded for 2016, and is verified through the stability of the 2016 information 
when compared to updated 2018 and 2019 data.  That is to say that elevated active membership levels in 2015 more than likely 
included a sizable number of in active carryover members from many years prior to 2016.  
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Our Past and Present

• For a 2020 comparison against 2019 figures for various Rites of the church, Baptisms where down to 30, from 59 the year before. 
First Communion numbers were down to 46 from 55, while Confirmations were down to 48, from 62.  Total Marriages were up to 
9, from 8, with 1 Ecumenical/Interfaith couple adding to the increase.  Anointing of the sick estimates were down to 50, from 75
in 2018, while Christian Burials increased from 28 to 42.  CCD attendance was also compiled for the last sixteen years, from 2004 
to 2019.  Overall, it has a bell-shaped quality to it.  In 2004 480 children enrolled in CCD, and that increased steadily over the next 
seven years to a high of 630 in 2011.  Since 2011, there has been a steady drop to 422 children participating in 2017, and a solid 
increase to 448 for 2018, 421 for 2019 and 405 for 2020.  These numbers correlate with enrollment trends at Dallas School 
District.  Total enrollment for the District climbed to a four year high in 2003, at 2,354 students.  From 2003, enrollment then
continued a climb to an historical high of 2,793 in 2011, matching our CCD attendance high.  Since 2011, enrollment at the District 
has had a slight decline year-over-year, to 2,620 for 2018, or a 6% drop.  However, CCD attendance has dropped over the same 
period 36%.  

• Our committee also collected information for the last nine years on the Parish’s total collections, starting with the full year 2011 
and ending with the 2019-2020 fiscal year.  It should be noted that the fiscal year for the Parish runs from July 1 of each year until 
June 30th of the next.  For the full years 2011 through 2014, TOTAL collections, which include loose money, envelopes(both adult 
and children), general Holy Day envelopes, and specific Holy Day collections for Christmas, Easter and Holy Thursday totaled over 
$750,000 for each of these years.  2015 totaled just under $750,000, or $746,992. Please note this is revenue only from the 
weekly collection and does not include fund raising and development, interest income, and non-operating income.  Fiscal year 
2016 saw a decline in collections to $716,403, while 2017 totaled $703.258, and 2018 totaled $689,164.  2019 totaled $669,457, 
and 2020 totaled $647,093.     

• The yearly collection projections from 2010 to 2020 tend to correlate to the drop in attendance, which was at 1,051 in 2010, and
currently sits at 897 for 2020, the last full calendar year prior to COVID-19. For fiscal year ending June 30, 2011 a total of $752,259 
was collected from an average weekly attendance of 1,051, or $715.76 a year per attendee.  For fiscal year ending June 30, 2018,
a total of $689,164 was collected from an average weekly attendance of 932, or $739.44 a year per attendee, a slight increase
over 2011.  For fiscal year 2020, a total of $647,093 was collected from an average weekly attendance of 897, or $721.39 a year 
per attendee.

• A review of the full calendar year 2019 attendance also reveals some notable trends that we suggest require continual review. In 
response to question one we noted the ranking of the masses in terms of attendance.  Additionally, calendar year 2019 show that 
the first half of the year, specifically from March through May, have our highest attendance figures.  August, September and 
October show the lowest weekly figures.  We will continue to record weekly trends going forward for a more specific year-to-year
look at attendance, based on weekly trends.  
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Our Past and Present

• For the 2018 calendar year specifically, the months of August and September included the reporting of the Attorney General’s 
Grand Jury report, on August 15th.   It is readily apparent the initial reaction and effect to the much publicized, shocking and 
emotional report.  Attendance levels for the next ten weeks were the lowest of the year, as where collections amounts and 
number of parishioners making an offering.  Envelope counts reached a low for the year the weekend of November 4th.  However, 
our Parish community is strong, and seems to have come together as a faith built community, notwithstanding the magnitude, 
and continued discernment over the scandal.  For the four week period we can match up from early 2018 to early 2019(last week
of January and first three weeks of February), attendance was down slightly, from 3,645 for the four week period in 2018 to 3,567 
for 2019.   Collections are down from $44,329 in 2018 to $41,797 in 2019, a 6% decline.  However, total adult envelopes where up
to 1,667 in 2019, from 1,641 in 2018.  All three indicators seem small enough to indicate that attendance and collections have 
stabilized since early August of 2018. 

• Our Parish has responded very well to the COVID-19 pandemic.  While  identifying trends for in-person attendance for calendar 
year 2020 would not provide relevant information year over year, the quick pivot to provide live streaming of the Sunday Mass on
Facebook has revealed some significant information.  In addition to in person counts, which are limited due to COVID-19 gathering 
restrictions, live stream numbers have shown large viewership.  It can also be stated that in many cases  one viewership consists 
of multiple family members.  That said, for Easter 2020, there were over 5,500 views.  Weekend masses during Easter season 
noted an average of 2,400 views.  In addition to in person Christmas Eve 2020 attendance, there was over 3,200 views recorded.  
November and December 2020 weekend mass views averaged 1,500 views, and January 2021 noted 1,900 views.  Finally, 
February and March viewership is averaging 1,350.  A very dedicated group of staff and volunteers have work very hard to make
the weekly mass very much a part of our Parish community, even for those unable to attend in person.  The numbers support that 
our parishioners and other parish’s parishioners are viewing our weekly mass in numbers not seen in a very long time.  We will 
continue to study this important component of weekly mass interaction as we collect additional in-person and Facebook 
viewership numbers for 2021.
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Your Role as a Parishioner

• When the Mass ends, we are sent forth to “…go in peace,” or to “go in peace glorifying the Lord by your life.” These words 
encourage us to leave Mass and carry our faith with us for it is a call to put our faith into action. But actions vary from person 
to person depending on his/her gifts and talents. As you take the time to read through this plan, prayerfully consider (discern)
where your gifts and talents lie, but also those of your family and the greater Parish community. Here are some tips: 

• Read and review the action items and goals in search of opportunities where you can best contribute to the life of the Parish; 

• Pray for insights where you can share your time and talent; 

• Discern how best to proceed through consultation with your family, Pastor, and/or Parish Staff;

• Act on/participate in one or more action items. 

• Answering your baptismal call requires not only an openness to the Holy Spirit in your life, but a self- awareness of the 
contributions (non-financial) you can and are willing to make to the life of the Parish. Be open to the possibility that someone
else may see gifts and talents in you that you may not even recognize! 

• As a family of faith, baptized into the Body of Christ, we can all strive to enhance and enrich our Parish ministries as well as
establish new ones that address our needs. But we cannot do it alone. Like the Body of Christ, we are a body with many parts 
and for those parts to function, we must collaborate and support one another. 

• This Pastoral Plan will provide several opportunities to fully live in the grace we received by virtue of our Baptism.
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Plan for Leadership
Mark 10: 43-45

Not so with you. Instead, whoever wants to become great among you must be your servant, 44 and whoever wants to be first must be slave of 
all. 45 For even the Son of Man did not come to be served, but to serve, and to give his life as a ransom for many.”

• Our Plan for Leadership studies and reviews three significant Parish 
Councils/committees, namely: the Finance Council, the Parish Pastoral Council, 
and the Stewardship Committee.  

• In order to sustain itself and carry out its mission, every community requires a 
place to gather.  That place is our parish.  But in order to be effective, we must 
have a stable foundation which requires the strength and vitality of a 
communicative Finance Council whose purpose is to oversee the financial life of 
the parish, as well as the facilities and human resources that contribute to its 
existence.

• Similarly, the Parish Pastoral Council and Stewardship Committee play critical 
roles in the development and maintenance of our numerous lay ministries by 
providing support and guidance as needed. 

• Historically, our parish has a very strong track record when it comes to Ministry 
and Outreach.  It goes without saying, however, that there is work to be done in 
order to sustain our Mission and secure it for the future.   
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Plan for Leadership Goals and Action Plans

Initiative 

Number
Goal Status Action Item

#1 Finance Council Active

• Continue to track attendance and weekly 

offertory trends.

• Create a subcommittee of the finance council 

known as the facility committee

• Review additional areas of revenue growth to 

support additional internal and external 

community needs.

#2 Stewardship Committee Active

• Promote ministries that are requesting help with 

spotlights in the bulletin.

• Promote from the altar at the end of mass.

• Needs include gift bearers, parking lot assistance 

at high volume masses.

• Recruit additional younger Eucharistic Ministers.

#3 Pastoral Council Active

• Promote and ask for volunteers

• Review COVID 19 effects on parish and 

response.
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Plan for Worship

• Psalm 100: 1-2,  Shout for joy to the LORD, all the earth. Worship the LORD with 
gladness; come before him with joyful songs.

• Psalm 95:6,  Come, let us bow down in worship,  let us kneel before the LORD our 
Maker;

• Liturgy and worship are the central and most vital expressions of our faith as 
Catholics.  As we gather to celebrate and give thanks, we are challenged to actively 
participate in the mass through prayer, worship and song.  A full, conscious, and active 
participation in Mass and ministry is asked of us as Catholics.
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Plan for Worship Goals and Action Items

Initiative 

Number
Goal Status Action Item

#1 Lectors and Liturgy Active

• Recruit more lectors.

• Conduct training session for lectors every other 

year in the fall.

• Provide “Evening’s of Reflection” for lectors;

#2 Hospitality Ministry Active

• Set a good example to make sure people are 

greeted with respect.

• Recruit and develop additional interested 

members of this ministry.

• Create advanced signup for gift bearers on line, 

and at the back of the Church.

• Encourage and invite families and young people 

to be part of the offertory procession.

• Regular training on the Automatic External 

Defibrillator(AED).

#3 Liturgical Art & Environment Ministry Active

• Welcome interested parties to serve on this 

committee.

• Maintain a holy, pensive and beautiful 

atmosphere to reflect Christ’s love for the 

Church.

#4

Ministers of Holy Communion

Liturgical Music Ministry

Active

• Encourage young persons to volunteer and train 

as Ministers of Holy Communion.

• Encourage participation in the choir and cantor 

program.

• Encourage participation in the bell choir, and 

young persons as instrumentalists.
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Plan for Word

• Psalm 119:105,  “Your word is a lamp for my feet, a light on my path.”

• Luke 11:28,  He replied, “Blessed rather are those who hear the word of God and 
obey it.”

• For over 90 years our parish community has sought to expand the understanding 
and fulfillment of the Word of God.  Following are the goals of the parish and how 
we plan to accomplish them with your help and participation:
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Plan for Word Goals and Action Items

Initiative 

Number
Goal Status Action Item

#1 Passion for Faith in Youth Active

• Find other future space for CCD as alternative to 

GOH site.

• Maximize use of available technology to teach 

and spread the word.

• Continue VBS, Religious ED, Home Schooling, 

11AM Pre-school Program.

#2 Passion for Faith in Adults Active
• Continue RCIA, Matrimony sponsor couple 

system, faith and formation programs.

#3 Safety of Children Active

• Continue operating a welcoming open facility for 

the children.

• Continue to protect and educate all children of 

the parish regarding the Church’s mission.

• Continue to utilize those teachers truly called by 

the Spirit.

#4
Outreach to a Growing and Diverse 

Community
Active • Develop a LGBTQ community outreach program.

16



Plan for Parish

• Hebrews 6:10,  “God is not unjust; he will not forget your work and the love you have shown him as you have helped his people
and continue to help them.”

• John 12:26,  “Whoever serves me must follow me; and where I am, my servant also will be. My Father will honor the one who 
serves me.”

• The parish segment of the five year Pastoral Plan consists of the following 
ministries:

• Altar and Rosary Society; Prayer Shawl; Hospital Visitation; 

• Bereavement; Meal Preparation for the Homebound; 

• Children’s Movie Night; Prayer Ministry; Junior/Senior Youth Ministry;

• Communion to the Homebound on First Friday and Sunday.
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Plan for Parish Goals and Action Items

Initiative 

Number
Goal Status Action Item

#1 Increase Participation Active
• Develop advertising which includes a history and 

responsibilities of each ministry, with testimonials.

#2
Create More Active Participation with 

Young Adults
Active • To be developed

#3
Develop a more effective means of 

communication
Active

• Develop some form of print media or brochure to 

include the above advertising action item.

#4 Develop a Ministry Fair Active • To be developed
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Plan for Community

• John 3:18, “Whoever believes in him is not condemned, but whoever does not believe stands condemned already because they 
have not believed in the name of God’s one and only Son.”

• Peter 4:10, “Each of you should use whatever gift you have received to serve others, as faithful stewards of God’s grace in its 
various forms.”  

• Galatians 6:2/ 6:10,  “Carry each other’s burdens, and in this way you will fulfill the law of Christ.”  “Therefore, as we have 
opportunity, let us do good to all people, especially to those who belong to the family of believers.”

• Matthew 25:35, “For I was hungry and you gave me something to eat, I was thirsty and you gave me something to drink, I was a 
stranger and you invited me in.”

• Our parish family is blessed to be a friendly and welcoming one.  A range of 
ministries and outreach efforts, benefiting the parish and our Back Mountain 
community, requires updating and review on an ongoing basis.  

• The plan that follows focusses on three specific ministries: Meals on Wheels, 
Environmental Ministry and Prison Ministry.  Of primary concern is the need to recruit 
new members to these and all of our ministries by highlighting each throughout the 
year in a variety of creative ways.  
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Plan for Community Goals and Action Items

Initiative 

Number
Goal Status Action Item

#1 Meals on Wheels Active

• Encourage more volunteers

• Regular scheduled meal in Fr. Sammons Hall for 

elderly and shut-ins, to promote community.

#2 Environmental Ministry Active
• Promote objectives of this ministry more 

effectively.

#3

Prison Ministry

Participation in all Ministries

Active

• Encourage more volunteers.  Testimonials in print 

or from the altar. 

• Meet and learn for this and other ministries.

• Coffee and donuts, “Meet your Pew Partners” 

after mass.
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Plan for Ministries for Young Parishioners and their Families

• Phil 4:13, ”I can do all this through him who gives me strength.”

• Timothy 4:12, “Don’t let anyone look down on you because you are young, but set an example for the believers in speech, in 
conduct, in love, in faith and in purity.”

• It goes without saying that our young parishioners and their families are vital to the future of 
our parish.  Engaging them in the worship and ministries of Saint Therese’s will strengthen 
their resolve in one day taking on leadership roles in the Church.  It will also fortify their faith, 
which will lead to a stronger and more fulfilling participation in parish life, thereby 
strengthening the parish as a whole. 

• A study of our demographics tells us that the largest segments of our parish are the young and 
the elderly.  Encouraging our younger population to minister to the needs of our elderly will 
reflect the Lord’s compassion who “came to serve and not to be served”. 

• Keeping our young parishioners and their families actively involved in the life, worship and 
mission of the church will lead to a brighter and more promising future for Saint Therese’s 
Parish. 
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Plan for Ministries for Young Parishioners and their Families Goals 
and Action Items

Initiative 

Number
Goal Status Action Item

#1

Altar Servers

Young Lectors

Youth Cantor

Active • Continue to promote.  On line registration.

#2

Pre-School Aide

Teacher’s Helper

Vacation Bible School

Active
• 11AM Mass.  Priority to increase participation.

• Continue to promote

#3
All Youth Ministries

St. Therese Youth Ministry
Active

• Annual picnic, field trip, dinner with the family to 

recognize their help.

• Presentation to Pastoral Council and 

Stewardship Committee by director and senior 

members to better understand needs and goals 

of the group and students.

#4 College Campus Ministries Active

• Work with local college and campus ministries to 

introduce our young adults to a glimpse of 

campus life, and the college students to a 

glimpse of parish life.
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Parish Outreach

The following is a list of our Parish OUTREACH efforts:

• Meals on Wheels

• Thanksgiving Food Drive for the Poor

• Giving Tree Project

• Summer Food Drive

• Hospital Visitation Ministry

• Communion to the residents of Nursing Homes, and Homebound Parishioners

• Meal preparation for the elderly or parishioners returning from a hospital stay

• Prison Ministry

• Annual Blood Drives

• Prayer Shawl Ministry

• Please contact the Parish office, the Pastor, or any member of the Pastoral Council to recommend or add to 
any of the OUTREACH efforts, organizations or causes that would benefit from our interaction with them.
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Parish Support

The following is a list of the organizations/causes we support:

• Alzheimer’s Association

• American Cancer Society

• Back Mountain Baseball

• Back Mountain Food Bank

• Back Mountain Memorial Library

• Back Mountain Police Association

• Back Mountain Regional EMS

• Bread for the World

• Camp Orchard Hill (Youth Retreats)

• Catherine McAuley Center

• Catholic Social Services

• Children and Youth Services of Wyoming Valley

• Commission on Economic Opportunity (Penny Wars)

• Dallas High School Lock-In

• Please contact the Parish office, the Pastor, or any member of the Pastoral Council to recommend or add to 
any of the OUTREACH efforts, organizations or causes that would benefit from our interaction with them.
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Parish Support, con’t
• Dinners for Kids

• Domestic Violence Service Center

• Fr. Rick Frechette (Haiti) St. Paul’s Benevolent Institute

• Kingston Township Ambulance and Rescue

• Luzerne County Children and Youth

• McGlynn Learning Center

• Mercy Services Outreach Ministry

• Mother Teresa’s Haven

• Pennsylvanians for Human Life (Carnation Sale)-(Baby Bottle Campaign)

• Paint Pittston Pink

• Peace and Justice Center

• Ruth’s Place

• Sisters of IHM

• Sisters of Mercy (Golf Tournament)

• St. Vincent de Paul Soup Kitchen

• Trucksville Volunteer Fire Company

• Wyoming Valley F.O.P. (Girls Softball League)-(Habitat for Humanity)

• Many local hospitals, nursing homes, cancer treatment centers and rehabilitation centers benefit from the kindness and compassion of the “Prayer 
Shawl Ministry)

• Please contact the Parish office, the Pastor, or any member of the Pastoral Council to recommend or add to any of the 
OUTREACH efforts, organizations or causes that would benefit from our interaction with them.
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Mission Insight Information-Our Present and Future
• This ExecutiveInsite Report(Appendix I) has been prepared for RC Diocese of Scranton. Its purpose is to "tell the demographic 

story" of the defined geographic study area. ExecutiveInsite integrates narrative analysis with data tables and graphs. Playing 
on the report name, it includes 12 "Insites" into the study area’s story. It includes both demographic and beliefs and practices 
data. ExecutiveInsite is intended to give an overview analysis of the defined geographic study area. A defined study area can 
be a region, a zip code, a county or some custom defined geographic area such as a radius or a user defined polygon.  For 
more detailed information on The ExecutiveInsite Report, please see Appendix I.
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Mission Insight Information-Our Present and Future

• The estimated 2019 population within the study area is 57,162. The 2024 projection would see the area grow by 796 to a total population 
of 57,958.  The population within the study area is growing somewhat slower than the statewide growth rate. While the study area is 
projected to grow by 1.4% in the next five years, the state is projected to grow by 2.5%. The study area’s estimated average change rate is 
0.3%.

• Family households provide an additional hint about the changing dynamics of a community. If family household growth follows  
population growth, then it would be reasonable to assume that the increasing population per household comes from additional children. 
This is the case within the the study area.  Family households are growing as fast as the population suggesting that the increasing 
population per household is from additional children.

• The percentage of the population…

• Asian (Non-Hispanic) is projected to remain about the same over the next five years.  White (Non-Hispanic) is projected to decline by -0.5% 
over the next five years.  Black/African American (Non-Hispanic) is projected to remain about the same over the next five years. Hispanic 
or Latino is projected to remain about the same over the next five years.

• Summary of Average Age Findings:

• The Average Age Trend chart shows both history and projection of the change in average age in the study area. The average age of the 
study area has been rising for several years. It is projected to rise over the next five years.  A comparison to the average age of the state 
helps to contextualize the significance of the average age of the study area and its history and projection. The state's average age is 
estimated to be about the same as the study area.

• Summary of Phase of Life Findings:

• Phase of Life changes reflect the age profile of a community. On average, it takes 2.1 children per woman to replace both mother and 
father. If the percentage of the population under 20 is declining as a percentage of the total it is likely that the community will see an 
increase in the more senior aged population possibly due to a decline in birth rates.  In this study area children 17 years of age and 
younger are increasing as a percentage of the total population. Considering the other end of the phases of life, adults 55 years of age and 
older are increasing as a percentage of the total population.  In summary it may be that the community is experiencing some growth of 
children of school age.
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• Summary of School Aged Children Findings:

• Early Elementary children ages 5 to 9 are projected to increase as a percentage of children between 5 and 17 by 2.5%.  High School aged 
children 15 to 17 are declining as a percentage of children between 5 and 17 by -1.4%.  Late Elementary to Middle School aged children ages 
10 to 14 are declining as a percentage of children between 5 and 17 by -1.1%. Overall, children are aging through, but there is some evidence 
of a resurgence of children in the younger years.

• Average Household Income And Per Capita Income

• Average Household Income and Per Capita Income indicate the level of financial resources within a community. Average Household income 
reflects the average income for each household, whether family or non-family. Per Capita Income is a measure of the average income of all 
persons within a household. For family households, this would include all children. It does not mean that each person actually contributes to 
the average income from work. It is calculated by dividing the aggregate household income by the population.  In this study area, the 
estimated current year average household income is $73,374. The average household income is projected to grow by 8.7% to $79,790.

• Family Income

• Family income is a sub-set of household income. It excludes non-family households. Family households include two or more persons who are 
related and living in the same dwelling unit. Children are more likely to live in family households. Non-family  households are households in 
which two or more persons live in the same dwelling unit but are unrelated.  The number of families with annual incomes above $100,000 is 
projected to decline over the next five years. For the current year, it is estimated that 32.6% of all family incomes exceed $100,000 per year. In 
five years that number is projected to be 32.4%.

• Households and Children Trends

• Of the households with children under 18, married couple households are decreasing as a percentage while single parent households are 
increasing. This provides "insite" into how family households and structures with children are changing in the study area.  A comparison to the 
state reveals to what extent this community is similar or dissimilar to the state as a whole. The study area's married couple households with 
children are similar to the state's profile. The percentage of single parent households with children is about the same as the state.

• Marital Status Trends

• Population by Marital Status considers the number and percentage of persons 15 years of age and greater by their current marital status. 
Trend information as well as a comparison to the study area’s state marital status types provide two different views of this social reality.  
Marital types reported include Never Married (Singles), Currently Married, Divorced, Separated, and Widowed. In this community, the current 
year estimate of marital status reveals a community of adults less likely to be married than the state average for adults.  The percentage single 
never married is lower than the state average for adults 15 years and older. Divorce is more prevalent than the state wide average.
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• Adult Educational Attainment

• The level of educational attainment of a community’s adult population is an important indicator of its opportunities and 
challenges. This analysis will look at the Adult Educational Attainment from three perspectives.  First, it looks to see if the level 
of educational attainment for adults is rising or not. Second, it compares the level of attainment to that of the state of PA. The 
educational attainment level of adults has been rising over the past few years. It is projected to rise over the next five years by 
1.1%.

• Population By Employment

• Like educational attainment, an analysis of a community by its employment types and categories provides an important 
“insite” into its socio-economics. This analysis looks at two factors.  First is a report of the employed population 16 and over
by the traditional “blue collar” and “white collar” occupations and compares these to the state. Second, it looks at the 
community by the seven standard census bureau occupations and compares them to the state. This study area is close to the 
state average for White Collar workers. It is is close to the state average for Blue Collar workers.
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Contact Information

• Reverend James J. Paisley, Pastor

• Parish Staff

• Members of the Parish Pastoral Council

• For more information, please see:  https://stthereses-shavertown.com
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APPENDIX I- The Executive Insite Report
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The ExecutiveInsite Report
Prepared for: RC Diocese of Scranton

Study area: 4.5 mi Around 64 Davis Street, Shavertown, Pennsylvania 18708, United States

Base State: PA

Current Year Estimate: 2019
5 Year Projection: 2024

Date: 9/28/2020
Semi-Annual Projection: Fall

This ExecutiveInsite Report has been prepared for RC Diocese of Scranton. Its
purpose is to "tell the demographic story" of the defined geographic study
area. ExecutiveInsite integrates narrative analysis with data tables and
graphs. Playing on the report name, it includes 12 "Insites" into the study
area’s story. It includes both demographic and beliefs and practices data.

ExecutiveInsite is intended to give an overview analysis of the defined
geographic study area. A defined study area can be a region, a zip code, a
county or some custom defined geographic area such as a radius or a user
defined polygon. The area of study is displayed in the map below.

THE STUDY AREA

THE 12 INSITES More Information

 INSITE PAGE Please refer to the last page of the report for additional notes and
interpretation aides in reading the report.Insite #1: Population, Household Trends 2

Insite #2: Racial/Ethnic Trends 3 Not all of the demographic variables available in the MI System are found in
this report. The FullInsite Report will give a more comprehensive view of an
area's demographics.
Also, the Impressions Report adds additional social, behavioral views and the
Quad Report provides a detailed view of religious preferences, practices and
beliefs.

Insite #3: Age Trends 4
Insite #4: School Aged Children Trends 6
Insite #5: Household Income Trends 7
Insite #6: Households and Children Trends 9
Insite #7: Marital Status Trends 10
Insite #8: Adult Educational Attainment 11
Insite #9: Employment and Occupations 12
Insite #10: Mosaic Household Types 13
Insite #11: Generations 14
Insite #12: Religious Program Or Ministry Preferences 15
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INSITE #1: POPULATION AND HOUSEHOLD TRENDS
Population: Households:
The estimated 2019 population within the study area is 57,162. The 2024
projection would see the area grow by 796 to a total population of 57,958.
The population within the study area is growing somewhat slower than the
statewide growth rate. While the study area is projected to grow by 1.4% in
the next five years, the state is projected to grow by 2.5%. The study area’s
estimated average change rate is 0.3%.

The households within the community are growing faster than the
population, thus the average population per household in 2010 was 2.37 but
by 2024 it is projected to be 2.37. Compare this to the statewide average
which for the current year is estimated at 2.53 persons per household.

Population Per Household Family Households:
Population per Household: The relationship between population and
households provides a hint about how the community is changing. When
population grows faster than households, it suggests an increase in the
persons per household. This can only happen when more persons are added
either by birth or other process such as young adults in multiple roommate
households or young adults returning to live with parents. In some
communities this can occur when multiple families live in the same dwelling
unit.

Family households provide an additional hint about the changing dynamics of
a community. If family household growth follows population growth, then it
would be reasonable to assume that the increasing population per household
comes from additional children. This is the case within the the study area.
Family households are growing as fast as the population suggesting that the
increasing population per household is from additional children.

Population/Households & Family Trends 2000 2010 2019 2024 2029
Population 57,719 57,262 57,162 57,958 58,568
  Population Change -457 -100 796 610
  Percent Change -0.8% -0.2% 1.4% 1.1%

Households 23,798 24,158 24,108 24,458 24,719
  Households Change 360 -50 350 261
  Percent Change 1.5% -0.2% 1.5% 1.1%

Population / Households 2.43 2.37 2.37 2.37 2.37
  Population / Households Change -0.06 0.00 0.00 0.00
  Percent Change -2.3% 0.0% -0.1% 0.0%

Families 15,600 15,019 14,856 15,086
  Families Change -581 -163 230
  Percent Change -3.7% -1.1% 1.5%

NOTE: Family Household data is not projected out 10 years.

Population, Household & Family Trends
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INSITE #2: RACIAL-ETHNIC TRENDS
The US population’s racial-ethnic diversity is continually adding new and rich
cultural mixes. This data considers the five groups for which trending
information is available. Please note that several groups are aggregated into
a single category due to their smaller size. Those persons who indicated
Hispanic or Latino ethnicity along with a racial category have been separated
into a Hispanic or Latino category.

The Population: Racial/Ethnic Trends table provides the actual numbers and
percentage of the total population for each of the five racial/ethnic
categories. Pay special attention to the final column  on the right. This will
quickly indicate the direction of change from the last census to the current
five year projection.

The Racial Ethnic Trends graph displays history and projected change by each
racial/ethnic group.

This chart shows the percentage of each group for the current year estimate.

The percentage of the population…
Asian (Non-Hisp) is projected to remain about the same over the next five
years.

White (Non-Hisp) is projected to decline by -0.5% over the next five years.

Black/African American (Non-Hisp) is projected to remain about the same
over the next five years.

Hispanic or Latino is projected to remain about the same over the next five
years.

2010 2019 2024 2010% 2019 % 2024 % 2010 to 2024 %pt Change
Race and Ethnicity

Asian (NH) 596 593 636 1.04% 1.04% 1.10% 0.06%
Black/Afr Amer (NH) 987 1,148 1,167 1.72% 2.01% 2.01% 0.29%
White (NH) 53,992 53,534 53,969 94.29% 93.65% 93.12% -1.17%
Hispanic/Latino 1,095 1,298 1,533 1.91% 2.27% 2.65% 0.73%
P Is/Am In/Oth (NH) 593 589 653 1.04% 1.03% 1.13% 0.09%

Totals: 57,263 57,162 57,958

Racial-Ethnic Population Trends
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INSITE #3: AGE TRENDS
A community’s age structure and how it is changing is an important part of its
story. Overall, the American Population has been aging as the Baby Boomers
progress through each phase of life. This has been abetted by episodes of
declining live births. However, this picture may particularize differently from
community to community. There are communities in the US where the
average age is lower than some others. In other cases, there is a clear shift
toward senior years as the Boomers enter their retirement years.

The Age Trend Insite explores two variables: Average age and Phase of Life.

Average Age Trends provides five important snapshots of a community
from five data points; the 2000 census, the last census, the current year
estimate, the five-year projection and the ten year forecast. These five
numbers will indicate the aging direction of a community.

The Phase of Life Trends breaks the population into seven life phases that
the population passes through in its life time.

AGE
Average Age Trends 2000 2010 2019 2024 2029
Average Age: Study Area 41.40 41.66 43.18 43.70 44.05

Percent Change 0.6% 3.6% 1.2% 0.8%

 Average Age: PA 38.51 39.27 41.35 42.13 42.71
Percent Change 2.0% 5.3% 1.9% 1.4%
Comparative Index 108 106 104 104 103

Median Age: Study Area 41 42 44 43 43

Summary of Average Age Findings:
The Average Age Trend chart shows both history and projection of the
change in average age in the study area. The average age of the study
area has been rising for several years. It is projected to rise over the next
five years.

A comparison to the average age of the state helps to contextualize the
significance of the average age of the study area and its history and
projection. In the graph above, the study area and state are laid out side
by side. The state's average age is estimated to be about the same as the
study area.

41 42 43 44 44

Study Area Average Age Trend

2000 2010 2019 2024 2029
20
25
30
35
40
45
50
55
60

Ave. Age Comparison: Study Area to State

2000 2010 2019 2024 2029
35
36
37
38
39
40
41
42
43
44
45

Study area PA



Sources: US Census Bureau, Synergos Technologies Inc., Experian, DecisionInsite/MissionInsite Page 5

INSITE #3: AGE TRENDS (continued)
PHASE OF LIFE

The Phase of Life analysis provides insight into the age distribution of a
population across the different stages of life experience. It can reveal a
community in transition.

Pay special attention to the color codes of the Change column (far right
below). It will immediately indicate which phases are increasing or decreasing
as a percentage of the population.

Phase of Life 2010 2019 2024 2029 2010% 2019% 2024% 2029% Estimated 10 Year %pt
Change 2019 - 2029

Before Formal Schooling
Ages 0 to 4 2,770 2,878 2,956 3,077 4.8% 5.0% 5.1% 5.3% 0.2%

Required Formal Schooling
Ages 5 to 17 8,569 7,523 7,647 7,898 15.0% 13.2% 13.2% 13.5% 0.3%

College/Career Starts
Ages 18 to 24 5,266 5,674 5,333 5,061 9.2% 9.9% 9.2% 8.6% -1.3%

Singles & Young Families
Ages 25 to 34 5,965 6,773 7,185 6,926 10.4% 11.8% 12.4% 11.8% 0.0%

Families & Empty Nesters
Ages 35 to 54 16,090 13,390 12,916 13,214 28.1% 23.4% 22.3% 22.6% -0.9%

Enrichment Years Sing/Couples
Ages 55 to 64 8,139 8,519 7,961 7,332 14.2% 14.9% 13.7% 12.5% -2.4%

Retirement Opportunities
Age 65 and over 10,463 12,404 13,959 15,060 18.3% 21.7% 24.1% 25.7% 4.0%

Summary of Phase of Life Findings:
Phase of Life changes reflect the age profile of a community. On average, it
takes 2.1 children per woman to replace both mother and father. If the
percentage of the population under 20 is declining as a percentage of the
total it is likely that the community will see an increase in the more senior
aged population possibly due to a decline in birth rates.

In this study area children 17 years of age and younger are increasing as a
percentage of the total population. Considering the other end of the phases
of life, adults 55 years of age and older are increasing as a percentage of the
total population.

In summary it may be that the community is experiencing some growth of
children of school age.
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INSITE #4: SCHOOL AGED CHILDREN TRENDS
Children are the future! Understanding their specific population dynamics is
critical for all planners of social and/or educational services. The “School
Aged Children” variable is a subset of the “Required Formal Schooling”
segment in the Phase of Life profile. It allows one to zoom in more closely on
the children who are of formal schooling age.

The School Aged Children variable provides a snapshot of three levels of the
population that comprise school age children. The     three levels roughly
correspond to the following.

·         Elementary grades
·         Intermediate/Middle School grades

The school aged population includes all school aged children including those
enrolled in public and private schools, those home schooled and children in
institutions.

·         High School grades

School Aged Children 2010 2019 2024 2010% 2019% 2024% Estimated 5 Year %pt
Change  2019 - 2024

Early Elementary
Ages 5 to 9 3,066 2,797 3,031 35.8% 37.2% 39.6% 2.5%

Late Elementary-Middle School
Ages 10 to 14 3,272 2,910 2,874 38.2% 38.7% 37.6% -1.1%

High School
Ages 15 to 17 2,231 1,816 1,742 26.0% 24.1% 22.8% -1.4%

Summary of School Aged Children Findings:
Early Elementary children ages 5 to 9 are projected to increase as a
percentage of children between 5 and 17 by 2.5%.

High School aged children 15 to 17 are declining as a percentage  of children
between 5 and 17 by -1.4%.

Late Elementary to Middle School aged children ages 10 to 14 are declining
as a percentage of children between 5 and 17 by -1.1%.

Overall, children are aging through, but there is some evidence of a
resurgence of children in the younger years.
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INSITE #5: HOUSEHOLD AND FAMILY INCOME TRENDS
AVERAGE HOUSEHOLD INCOME AND PER CAPITA INCOME

Average Household Income and Per Capita Income indicate the level of
financial resources within a community. Average Household income reflects
the average income for each household, whether family or non-family.

Per Capita Income is a measure of the average income of all persons within a
household. For family households, this would include all children. It does not
mean that each person actually contributes to the average income from
work. It is calculated by dividing the aggregate household income by the
population.

In this study area, the estimated current year average household income is
$73,374. The average household income is projected  to grow by 8.7%  to
$79,790.

The estimated per capita income for the current year is $30,945. The Per
Capita Income is projected to grow by 8.8% to $33,671.

Income Trends 2010 2019 2024 2010% 2019% 2024% Estimated 5 Year %pt
Change  2019 - 2024

Households
Less than $10,000 1,687 1,446 1,283 7.0% 6.0% 5.2% -0.8%
$10,000 to $14,999 1,729 1,265 1,164 7.2% 5.2% 4.8% -0.5%
$15,000 to $24,999 3,110 2,440 2,319 12.9% 10.1% 9.5% -0.6%
$25,000 to $34,999 2,946 2,288 2,059 12.2% 9.5% 8.4% -1.1%
$35,000 to $49,999 3,235 3,166 3,217 13.4% 13.1% 13.2% 0.0%
$50,000 to $74,999 4,797 4,535 4,320 19.9% 18.8% 17.7% -1.1%
$75,000 to $99,999 2,722 3,216 3,353 11.3% 13.3% 13.7% 0.4%
$100,000 to $149,999 2,459 3,593 3,959 10.2% 14.9% 16.2% 1.3%
$150,000 to $199,999 736 1,371 1,579 3.0% 5.7% 6.5% 0.8%
$200,000 or more 738 788 1,204 3.1% 3.3% 4.9% 1.7%

Totals 24,159 24,108 24,457

$62,993 $73,374 $79,790

Average Household Income Trend 
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INSITE #5: HOUSEHOLD AND FAMILY INCOME TRENDS (continued)
FAMILY INCOME

Family income is a sub-set of household income. It excludes non-family
households. Family households include two or more persons who are related
and living in the same dwelling unit. Children are more likely to live in family
households. Non-family households are households in which two or more
persons live in the same dwelling unit but are unrelated.

The number of families with annual incomes above $100,000 is projected to
decline over the next five years. For the current year, it is estimated that
32.6% of all family incomes exceed $100,000 per year. In five years that
number is projected to be 32.4%.

Income Trends 2019 2024 2019% 2024% Estimated 5 Year %pt
Change  2019 - 2024

Families
Less than $10,000 563 563 3.8% 3.7% -0.06%
$10,000 to $14,999 307 305 2.1% 2.0% -0.05%
$15,000 to $24,999 888 890 6.0% 5.9% -0.08%
$25,000 to $34,999 1,129 1,267 7.6% 8.4% 0.80%
$35,000 to $49,999 1,857 1,866 12.5% 12.4% -0.13%
$50,000 to $74,999 2,946 2,968 19.8% 19.7% -0.16%
$75,000 to $99,999 2,320 2,337 15.6% 15.5% -0.13%
$100,000 to $149,999 2,988 3,021 20.1% 20.0% -0.09%
$150,000-$199,999 1,194 1,203 8.0% 8.0% -0.06%
$200,000 or more 663 667 4.5% 4.4% -0.04%

Totals 14,855 15,087

MEDIAN INCOME BY RACE AND ETHNICITY
Median income by race and ethnicity is a subset of household income.
Median income is that point where there are as many households with
incomes greater than the median as there are households with incomes less
than the median.

Median Income by Race and Ethnicity 2019

Asian Household Income $87,499
Black/ African American Household Income $17,832
Hispanic/Latino Household Income $49,890
White/Anglo Household Income $58,431
P Is, Am Indian Other Household Income $43,332
Average $51,397

Median Household Income by Race and Ethnicity
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INSITE #6: HOUSEHOLDS AND CHILDREN TRENDS
Diversity of child rearing environments is increasing along with the many
other types of growing diversity in the US. To understand this, we begin with
the types of households that exist in a community. There are…

The concern of this analysis is family households with children under 18. Of
the types of family households with children there are…

• family households with children under 18 • Married couple families
• family households without children under 18 • Single parent families (father or mother)

These two are reported for the study area in the table below.

Households 2010 2019 2024 2010% 2019% 2024% Estimated 5 Year %pt
Change  2019 - 2024

Households with Children under 18
Married Couple 4,136 3,704 3,719 65.5% 65.0% 64.4% -0.6%
Single Parent 2,182 1,994 2,059 34.5% 35.0% 35.6% 0.6%

Of the households with children under 18, married couple households are
decreasing as a percentage while single parent households are increasing.
The graph to the right illustrates this. Bars above the 0% point indicate a
family type that is increasing while bars below 0% is decreasing. This provides
"insite" into how family households and structures with children are changing
in the study area.

A comparison to the state reveals to what extent this community is similar or
dissimilar to the state as a whole. The study area's married couple
households with children are similar to the state's profile. The percentage of
single parent households with children is about the same as the state. -0.6%

0.6%

Households with Children: Projected Change
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Families

-1%
-1%
-0%
-0%
0%
0%
0%
1%
1%

Households with Children Under 18 Compared to
State

Family:
Married-couple

Family:
Single Parent

0%

10%

20%

30%

40%

50%

60%

70%

2019% PA 2019% of Total

65.0%

35.0%

Percentage of Households with Children by Type

Married Couple Single Parent



Sources: US Census Bureau, Synergos Technologies Inc., Experian, DecisionInsite/MissionInsite Page 10

INSITE #7: MARITAL STATUS TRENDS
MARITAL STATUS BY TYPE

Population by Marital Status considers the number and percentage of
persons 15 years of age and greater by their current marital status. Trend
information as well as a comparison to the study area’s state marital
status types provide two different views of this social reality.

Marital types reported include..
• Never Married (Singles)
• Currently Married
• Divorced
• Separated
• Widowed

2010 2019 2024 2010% 2019% 2024% 2010 to 2024 %pt Change
Population by Marital Status: Age 15+

Never Married 13,331 16,084 16,865 27.3% 32.7% 33.9% 6.6%
Married 25,538 22,978 22,724 52.3% 46.8% 45.7% -6.6%
Divorced 4,495 5,389 5,528 9.2% 11.0% 11.1% 1.9%
Separated 974 997 947 2.0% 2.0% 1.9% -0.1%
Widowed 4,494 3,695 3,620 9.2% 7.5% 7.3% -1.9%

In this community, the current year estimate of marital status reveals a community of adults less likely to be married than the state average for adults.
The percentage single never married is lower than the state average for adults 15 years and older. Divorce is more prevalent than the state wide
average.

Women 15 years and older are about as likely to be divorced as men. Women 15 years and older are more likely to be widowed than men.
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INSITE #8: ADULT EDUCATIONAL ATTAINMENT
The level of educational attainment of a community’s adult population is
an important indicator of its opportunities and challenges. This analysis
will look at the Adult Educational Attainment from three perspectives.

First, it looks to see if the level of educational attainment for adults is
rising or not. Second, it compares the level of attainment to that of the
state of PA. (If this is a state report, the comparison will be to itself.)
Finally, the table provides the percentages from 2010.

EDUCATIONAL LEVEL ATTAINMENT CHANGE
The educational attainment level of adults  has been rising over the past few years. It is projected to  rise over the next five years by 1.1%.

EDUCATIONAL LEVEL COMPARED TO THE STATE

2010 2019 2024 PA 2019% 2019 Study Area-State Comp Index The overall
educational attainment
of the adults in this
community is greater
than the state.

Population by Educational Attainment: 25+
Less than 9th Grade  2.6% 1.1% 1.0% 3.4% 32
Some HS 7.5% 4.5% 4.4% 6.8% 66
HS Dipl or GED 35.8% 32.4% 31.9% 35.6% 91
Some College 18.2% 18.5% 18.1% 16.1% 115
Associate Degree  7.9% 10.7% 10.8% 8.1% 132
Bachelor's Degree  17.4% 20.4% 21.1% 18.2% 112
Grad/Profess Deg 10.6% 12.4% 12.7% 11.8% 105

-0.2%

1.1%

Projected Change in Adult Educational Attainment
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INSITE #9: POPULATION BY EMPLOYMENT
Like educational attainment, an analysis of a community by its
employment types and categories provides an important “insite” into its
socio-economics. This analysis looks at two factors.

First is a report of the employed population 16 and over by the traditional
“blue collar” and “white collar” occupations and compares these to the
state. Second, it looks at the community by the seven standard census
bureau occupations and compares them to the state.

EMPLOYED POPULATION: BLUE COLLAR OR WHITE COLLAR

On the chart to the left, the study area is compared to the state of PA. This study area is close to the state average for White Collar workers. It is is
close to the state average for Blue Collar workers.

EMPLOYED CIVILIAN POPULATION BY OCCUPATION
2019 PA 2019 Comp. Index Interpretation

Employed Civilian Pop 16+ by Occupation
Bldg Maintenance & Cleaning 2.9% 3.5% 83 Well below the state average.
Construction 6.8% 7.7% 88 Well below the state average.
Farming, Fishing, & Forestry 0.1% 0.5% 28 Well below the state average.
Food Preparation Serving 6.0% 5.6% 107 At about the state average.
Healthcare Support 3.5% 2.7% 131 Well above the state average.
Managerial Executive 14.0% 14.7% 95 At about the state average.
Office Admin 14.1% 13.3% 106 At about the state average.
Personal Care 2.7% 3.6% 75 Well below the state average.
Production Transportation 11.6% 13.4% 87 Well below the state average.
Prof Specialty 23.7% 23.0% 103 At about the state average.
Protective 2.8% 2.0% 141 Well above the state average.
Sales 11.7% 10.0% 118 Well above the state average.
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INSITE #10: MOSAIC Segments
Mosaic is a geo-demographic segmentation system developed by and for
marketers. Instead of looking at individual demographic variables, a
segmentation system clusters households into groups with multiple
common characteristics. Demographic variables that generally cluster
together would include income, educational levels, presence of children
and occupations among others.

This database is developed by Experian. Some find the information
helpful because it presents a multi-dimensional view of a community.

In the report below, the top 15 Mosaic Segments of the study area are
provided. (If less than 15, rows will be blank.)

NOTE: For a full description please see the DI Demographic Segment Guide
(Mosaic) under the Help menu on the Documents gallery.

2019 2019% State % Comp Index Relative to the PA State Ave.
Mosaic Segments

J36 Autumn Years - Settled and Sensible 3,956 16.4% 5.6% 293 Well above the state average

J34 Autumn Years - Aging in Place 2,696 11.2% 6.0% 187 Well above the state average

I31 Family Union - Blue Collar Comfort 2,027 8.4% 3.1% 267 Well above the state average

E20 Thriving Boomers - No Place Like Home 1,571 6.5% 3.7% 174 Well above the state average

L42 Blue Sky Boomers - Rooted Flower Power 1,163 4.8% 2.5% 190 Well above the state average

O51 Singles and Starters - Digital Dependents 1,052 4.4% 3.3% 132 Well above the state average

M45 Families in Motion - Diapers and Debit Cards 1,029 4.3% 2.1% 206 Well above the state average

C11 Booming with Confidence - Aging of Aquarius 1,009 4.2% 3.5% 120 Somewhat above the state average

Q64 Golden Year Guardians - Town Elders 950 3.9% 4.6% 86 Somewhat below the state average

K40 Significant Singles - Bohemian Groove 723 3.0% 1.9% 160 Well above the state average

A04 Power Elite - Picture Perfect Families 658 2.7% 1.9% 144 Well above the state average

B09 Flourishing Families - Family Fun-tastic 658 2.7% 1.4% 195 Well above the state average

Q65 Golden Year Guardians - Senior Discounts 586 2.4% 1.8% 138 Well above the state average

R66 Aspirational Fusion - Dare to Dream 480 2.0% 2.1% 93 Somewhat below the state average

E21 Thriving Boomers - Unspoiled Splendor 475 2.0% 3.8% 52 Well below the state average

Learn about your Mosaic Households
To access Mosaic Portrait data click on:
Mosaic USA E-Handbook by Experian  (To open in a new Tab hold Control key when you click on the link)
Handbook includes Mosaic Overview and two graphic pages for each of the 19 Groups and 71 Segments.

How to Read and Understand a Mosaic Portrait - Video

Understanding Mosaic Portraits for Mission Planning - Video

Faith based clients: To access the Mosaic application guide click on:
Mission Impact Mosaic Application Guide by Bandy  (To open in a new Tab hold Control key when you click on the link)

https://s3-us-west-2.amazonaws.com/mi-docs/Mosaic+USA+E-Handbook.pdf
https://s3-us-west-2.amazonaws.com/misupport/videos/NewUI/Mosaic+E-Handbook+How+to+Read+and+Understand+a+Mosaic+Portrait+w+Nar.mp4
https://s3-us-west-2.amazonaws.com/misupport/videos/NewUI/Mosaic+E-Handbook+Understanding+Mosaic+Portraits+for+Ministry+Planning+v2+w+Nar.mp4
http://missioninsite.com/missionimpact-guide/
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INSITE #11: GENERATIONS
A powerful way to envision demographics is by following a generation
through its phases of life. This is because there are, in a general sense,
common life experiences at each phase of life. But even more interesting
is to understand a generational cohort group that has a unique sense of
belonging to others born and coming of age together. More than mere age
bracketing, a generation develops a sense of identity as a group based
upon their coming of age experiences—how they were parented and
major world defining events, such as 9/11. Using the Strauss and Howe
model of generations one is able to see a more three-dimensional view of
a generational group, bringing mere age demographics to life.

According to the Strauss and Howe model, members of a generation
share three qualities. *
•    An age location in history
•    Some common beliefs and behaviors, including basic attitudes about
risk taking, culture and values, civic engagement, and family life
•    A common perceived membership in a generation, e.g., Boomers, Gen
X, Millennials etc.
(* http://www.lifecourse.com/about/method/phases.html)

Name S & H Type Initial Birth
Yr

Final Birth
Yr

2010 2019 2024 2029
Homeland (Z) Artist 2005 2025 2,772 4.9% 8,019 14.2% 11,385 19.9% 13,727 24.4%
Millennial (Y) Hero 1982 2004 15,595 27.6% 15,906 28.2% 16,074 28.1% 15,873 28.2%
Gen X (13th) Nomad 1961 1981 14,982 26.5% 14,877 26.4% 14,949 26.1% 14,766 26.2%
Boom Prophet 1946 1960 12,710 22.5% 11,634 20.6% 10,525 18.4% 9,743 17.3%
Silent Artist 1925 1945 8,799 15.6% 4,994 8.9% 3,635 6.4% 1,782 3.2%
GI Hero 1901 1924 1,664 2.9% 954 1.7% 622 1.1% 368 0.7%

Totals: 56,522 100.0% 56,384 100% 57,189 100% 56,260 100.0%
For more information on Generational types, click here

Strauss and Howe Generations: Projected Percentages
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https://en.wikipedia.org/wiki/Generation#List_of_generations
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INSITE #12: RELIGIOUS PROGRAM OR MINISTRY PREFERENCES
This information is from the 2017 Quadrennium Project Survey conducted by MissionInsite of US Religious Preferences, Practices and Beliefs called the Quadrennium
Project. The complete survey results are available in the four Predesigned Quad Reports; ReligiousInsite, ReligiousInsite Priorities, MinistryInsite or MinistryInsite
Priorities. The Quadrennium White Paper is available on the web site.

Study Area US Average Comparative Index

Modestly
Important

Very
Important

Modestly
Important

Very
Important

Modestly
Important

Very
Important

Personal Growth 33.3% 6.1% 33.9% 7.0% 98 87

Addiction support groups 28.6% 5.8% 28.9% 7.4% 99 78

Health/weight loss programs 35.5% 6.5% 34.5% 7.1% 103 92

Practical training seminars 35.9% 6.0% 38.3% 6.6% 94 92

Family Support and Intervention Services 40.1% 8.8% 36.7% 10.2% 109 86

Crisis support groups 37.6% 9.2% 42.0% 9.8% 90 94

Daycare/After-School Programs 26.5% 6.6% 27.2% 7.5% 98 88

Family oriented activities 42.8% 15.8% 42.9% 17.1% 100 92

Marriage enrichment 34.1% 6.7% 36.8% 9.4% 93 71

Parenting development 29.7% 5.8% 31.0% 7.6% 96 76

Personal/family counseling 39.4% 7.8% 40.2% 9.8% 98 80

Community Involvement and Advocacy Programs 53.2% 12.5% 48.0% 13.7% 111 91

Adult social activities 47.0% 11.9% 52.6% 14.1% 89 84

Involvement in social causes 47.9% 12.2% 47.7% 13.6% 100 90

Social justice advocacy work 40.8% 10.4% 40.7% 11.4% 100 91

Opportunities for volunteering in the community 51.4% 14.1% 51.2% 15.8% 100 89

Community Activities or Cultural Programs 48.0% 10.8% 43.6% 12.6% 110 86

Cultural programs (music, drama, art) 39.9% 12.5% 46.7% 11.1% 86 113

Holiday programs/activities 50.5% 15.1% 50.3% 14.2% 100 106

Seniors/retiree activities 43.5% 13.3% 41.9% 13.0% 104 103

Youth social activities 34.0% 10.2% 35.4% 11.9% 96 86

Religious/Spiritual Programs 31.7% 11.5% 37.6% 17.7% 84 65

Bible or Scripture study/prayer groups 39.2% 16.9% 32.7% 15.3% 120 110

Christian education for children 30.4% 11.2% 29.5% 14.5% 103 77

Contemporary worship experiences 39.9% 9.4% 39.4% 11.2% 101 84

Spiritual discussion groups 37.1% 9.0% 39.2% 11.1% 95 81

Traditional worship experiences 41.0% 17.5% 39.2% 20.3% 105 86

Warm and friendly encounters 47.4% 31.3% 45.6% 33.6% 104 93

The quality of sermons 39.4% 22.9% 37.3% 28.2% 106 81
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Supporting Information

Interpreting the Report
The   ExecutiveInsite   report   is   designed   for   easy   reading.
But   there   are   several   tools   provided   in   the   tables   that
make this easier.

Indexes:   Some   variables   will   have   a   column   called
"Comparative Index." An index is an easy way to compare a
study area with a larger area. For this report, all comparisons
are with the state or states within which the study area falls.
The indexes can be interpreted as follows.Change  over  time:   Several   trend   tables   have   a   column

indicating a change over time. Generally these tables begin
with the last census, include the current year estimate, a
five year projection and if available, a 10 year forecast. The
data   in  each  cell   represents  a  percentage change up  or
down.

• Indexes of 100 mean the study area variable is the same as
its base area.
• Indexes greater than 100 mean the study area variable is
above the base area. The higher the number, the greater it is
above the base.

Color  Coding:   Both   the   "Change   over   Time"   and
"Comparative Indexes" columns are color coded to easily
spot any change and the direction of that change. • Indexes less than 100 mean the study area variable is below

the base area. The lower the number, the greater it is below
the base.

Change: Increasing Stable Declining
Index:  Above Ave Ave Below Ave.

Variable Definitions Support
Full variable definitions can be found in the MI
Demographic Reference Guide. Download it free from the
Help/Documents menu located on the map screen of your
study area on the MissionInsite website.

If   you   need   support   with   this   report,   please   email
MissionInsite at misupport@missioninsite.com.

Download ExecutiveInsite Worksheet  (To open in a new Tab hold Control key when you click on the link)

https://s3-us-west-2.amazonaws.com/mi-docs/Discovering+Ministry+Opportunities+with+ExecutiveInsite+Ver+7.1.pdf
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